Terms and Conditions:

Disney: The Magic of Animation ‘Mickey and Minnie Iconic
Places’ Competition

Terms and Conditions

By entering this Competition, entrants agree to these Terms and Conditions.

“Competition” refers to the Disney: The Magic of Animation ‘Mickey and Minnie Iconic Places’
Competition.

The Promoter is Queensland Museum (ABN: 91 522 611 802), Corner Grey and Melbourne
Streets, South Brisbane, Queensland 4101 (“Promoter”).

Queensland Museum is a campus of the Queensland Museum Network.

The Walt Disney Company and each of its respective parent, affiliates and subsidiaries are
not responsible for the promotion, administration or execution of this Competition.

Eligible entrants

1.

Entry is open to residents of Australia who hold an active and public Instagram account and
follow @gldmuseum.

Employees of the Promoter and their immediate families, directors, management, related
companies, and their agencies associated with this promotion are ineligible.

If an entrant is under the age of 18 years, the entrant must have permission to enter the
Competition from a parent or legal guardian who is 18 years or over.

Immediate family means any of the following: spouse, ex-spouse, de-facto spouse, child or
stepchild (whether natural or by adoption), parent, step-parent, grandparent, step-
grandparent, uncle, aunt, niece, nephew, brother, sister, step-brother, step-sister or first

cousin.

How to enter

5.

6.

This competition commences at 9am (AEST) on Saturday 10 December 2022 and closes at
5pm (AEST) on Tuesday 10 January 2023.
To enter the draw, eligible entrants must:
a. Take a photo with a pair of Mickey Mouse or Minnie Mouse Ears in view of an iconic
location around Brisbane and/or South East Queensland.
b. Upload the photo to their social media account (Facebook or Instagram only) and tag
Queensland Museum using the official Queensland Museum hashtag @qgldmuseum.
c. Ensure their social media account is set to public so that Queensland Museum may

view the post.

7. There are no entry limits and all entries become the property of Queensland Museum.

8. The Promoter reserves the right to:



a. verify the validity of entries;
b. disqualify an entrant for submitting an entry that is not in accordance with the Conditions
of Entry;

C. accept or reject any entry in its sole discretion.

Judging

9.

10.

11.

12.

The winners will be the first five (5) valid entries drawn at random by a representative of
Queensland Museum from the pool of entrants.

The draw will take place at 9.30am (AEST) Thursday 12 January 2023 at Queensland Museum,
Corner Grey and Melbourne Streets, South Brisbane, Queensland 4101.

The winners will be notified via Instagram or Facebook direct message and asked to supply their
contact details within seven (7) working days of the draw and their details published on the
Queensland Museum website. All reasonable attempts will be made to contact the winner.

There will be only five (5) winners of this Competition.

13. The judges’ decision is final, and no correspondence will be entered into.
Prize
14. Each winner will receive the choice of either:
a) one (1) x double pass to Queensland Museum’s After Dark on Thursday 19 January 2023.
Or:
b) one (1) x family pass to Queensland Museum’s A Night at the Museum on Friday 20
January 2023.

15.
16.

17.
18.

19.

20.

21.

Proof of identification must be presented by the prize winner to collect the prize.

The prize is not exchangeable or transferable. If the prize or any part of the prize becomes
unavailable for reasons beyond the Promoter’s control, the Promoter will endeavour but is not
obliged to provide a substitute prize of equivalent value.

The prize is not redeemable for cash.

In the event that a winner cannot be contacted within seven (7) working days from initial contact,
a replacement winner will be chosen by a representative of Queensland Museum and the
original winner will forfeit any and all rights to the prize.

The entrant grants the Promoter the right to use their name, biographical information, likeness
and statements for use in marketing, promotional and educational activities associated with the
Queensland Museum Disney: The Magic of Animation ‘Mickey and Minnie Iconic Places’
Competition.

To the extent permitted by law, the Promoter, its agents, affiliates, or representatives will not be
liable for any late, lost or misdirected entries.

The Promoter and their associated agencies and companies will take no responsibility for the

prize or entries being damaged, late, or lost.



22. The chosen prize providers, the Promoter and any contractors, employees and agents

associated with both organisations, will not be liable for claims, losses, damages, injuries, costs
and expenses suffered, sustained or incurred (including but not limited to
indirect/inconsequential loss) as a result of, arising out of, or in any way connected with this

Competition and/or its prize, except for liability that cannot be excluded by law.

23. When patrticipating in this Competition, the Entrant must not be involved in any conduct or

activity that might damage the reputation of the Promoter or the competition Sponsor.

24. The Promoter reserves the right to amend these Conditions of Entry at any time if this

Competition cannot be run as originally planned. The Promoter may also cancel or suspend this
Competition if an event beyond the control of the Promoter corrupts or affects the administration
security, fairness, integrity or proper conduct of this Competition. The Promoter will disqualify

any individual who has tampered with the entry process or any other aspect of this Competition.

25. This Competition will be governed by the laws of Queensland.

Social Media Platform (Instagram and Facebook)

26.

27.

28.

29.

30.

31.

32.

Entry and continued participation in the Competition is dependent on the entrants following and
acting in accordance with the terms and conditions of the Social Media Platform.

Queensland Museum is not responsible or liable for any loss, damage or injury suffered by any
entrant as a result of conduct on the Social Media Platform, including any decision by the Social
Media Platform to remove or not remove any content, except for liability which cannot be
excluded by law.

This Competition adheres to the terms and conditions and promotion guidelines of the Social
Media Platform.

This Competition is in no way sponsored, endorsed or administered by, or associated with the
Social Media Platform.

Entrants understand that they are providing their information to Queensland Museum and not to
the Social Media Platform.

Any questions, comments or complaints about this Competition must be directed to the Promoter
and not to the Social Media Platform.

All entrants unconditionally and irrevocably release and discharge the Social Media Platform from

any and all liability in relation to this Competition.

Privacy notice

33.

34.
35.

Queensland Museum collects entrants’ personal information to conduct the Competition. If the
information requested is not provided, the entrant may not participate in the Competition.
Queensland Museum may share entrants’ information with persons or entities assisting in the
conduct of the Competition and with companies who are prize partners.

Entrants agree to be contacted by the Promoter in relation to the Competition.

Entrants who agree to be contacted by the Promoter or prize partners may be contacted by email

or telephone.



36. Queensland Museum adheres to a strict privacy policy. For publicity purposes Queensland
Museum, and its partners may use the name and if applicable, an image of the winners and
persons accompanying the winners.

37. Should you require further information on our privacy policy or access to your personal

information please contact:

The Privacy Officer

Queensland Museum

PO Box 3300

SOUTH BRISBANE BC QLD 4101 Australia
Fax: 61 (0)7 3846 1918

Email: privacy@gm.gld.gov.au



mailto:privacy@qm.qld.gov.au?subject=Egyptian%20Mummies%20Competition

